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Abstract

Study Title: role of public relations in Kuwait Airways in executing and 
achieving objectives 

Supervision: Dr. Kamel Khourshid Murad 

Prepared by: Usama Mohamed Al-Briki 

This study aimed to clarify the role of public relations in Kuwait Airways for all 
personnel therein, and so to verify the methods and means of communication between 
dept of public relations and personnel at Kuwait Airways, and to verify the objectives 
of public relations in Kuwait Airways and how to work on achieving them, and to 
clarify the level of success of activities and events in program of public relations at 
the company, verify the level of forming the dept of public relations and method of 
effective communication between personnel and supreme administration at Kuwait 
Airways.  

The study depended on the descriptive survey method, and method of studying the 
correlation relations, and the researcher used the questionnaire statement as a tool to 
collect data and information about the company, and the study sample consists of 500 
individuals from personnel working at Kuwait Airways at different depts. of the 
company.  

The following are some most important study findings:  

* Study findings showed that the item providing: spread news of Kuwait Airways and 
information via mass media" came in the first class of order and this since the 
company is subject to the state and its media should be broadcasted via Kuwaiti mass 
media and so the company has concern in Kuwait mass media since it's a unique 
company and has many problems in the meantime.  

* The study findings denote that the most important methods followed by dept of 
public relation at Kuwait Airways is  

the method "company specific magazines", and it's in the first class through which all 
information and resolutions taken by the company are broadcasted.  

* Study findings showed statistically significant differences at the significance level 
of ( 0,05) at the sections of public relations and internal audience, and section of 
tasks and jobs of public relations, and section of means of communications used, and 
mean values denote raise in the estimation from females to such sections compared 
males.  

* Verbal test findings denotes that the service term less than 5 years raise with them 
the values of such sections in a statistically significant method about the service term 
from 10-20 years.   
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